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Job Advert: Head of Marketing and Communications 

The Mauritius Africa Fintech Hub (MAFH) launched in October 2018 with the vision to promote Mauritius 

as the Fintech Innovation Hub for Africa, and therefore more opportunities for financial inclusion across 

Africa. MAFH exists to bring together corporates, start-ups, investors, academia, regulators and all other 

stakeholders to collaborate in a FinTech space that will empower African FinTech into the future.  

The marketing function is key to achieving this vision and developing a thriving, credible FinTech hub that 

supports all the MAFH stakeholders. 

Purpose of the role: The Head of Marketing and Communications is required to develop, implement and 

manage the MAFH marketing and event activities. 

 

Duties and Responsibilities 

Reporting to the MAFH CEO & COO the Head of Marketing will have the following responsibilities: 

 

▪ Develop, review and execute the MAFH marketing strategy, including a strong digital and social 

media strategy 

▪ Oversee, review and support the development and execution of the MAFH communication, brand 

and positioning strategy 

▪ Develop and manage a relevant and inspiring portfolio of FinTech related content, communications 

and interventions for members, stakeholders and the local community  

▪ Manage the marketing activities and associated operational requirements, including events, social 

media and ecosystem activities  

▪ Manage the marketing budget with an emphasis on efficiency of spend 

▪ Implement the systems and processes required to deliver on the marketing strategy and 

stakeholder brand engagement strategies 

▪ Manage the MAFH corporate identity and correct use thereof, both internally and externally 

▪ Oversee and manage all MAFH creative work and design to ensure that posts, and all marketing 

materials are aligned and reflect the MAFH brand 
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▪ Manage and build relationships with local external agencies (digital, PR, creative) ensuring effective 

and collaborative working partnerships 

▪ Manage and assist with the execution of all marketing-related responsibilities at MAFH events  

▪ Manage the MAFH website ensuring all content is relevant and updated and designed for optimal 

user experience 

▪ Manage and maintain tracking reports, online stats, activity and data relative to the overall 

marketing strategy (and communicate findings to the MAFH team) 

▪ Review member/stakeholder data and insights to inform marketing engagement activities and 

communications (to support member acquisition/retention strategies) 

▪ Continually keep up to date with market trends and activities by other international FinTech 

associations (and regularly communicate trends to the MAFH team) 

▪ Facilitate quarterly marketing planning and review meetings with the MAFH team 

▪ Maintain the CRM system 

 

Knowledge and Skills Required 

▪ Ability to design and execute high impact, marketing strategies 

▪ A comprehensive knowledge and understanding of marketing, marketing analytics, and other 

measurements tools to support and measure marketing initiatives as well as to be able to promptly 

modify the marketing strategy as needed 

▪ Strong digital marketing skills and ability to develop and implement a social media strategy  

▪ Strong technical skills to be able to track and analyze data and social media campaigns 

▪ Strong event management skills 

▪ Understanding of the MAFH brand and the Fintech industry in order to ensure that the marketing 

strategy is relevant and supports MAFH deliverables and outcomes 

▪ Excellent French and English communication and language skills both oral, written and email 

(including editing and copywriting skills) 

▪ Ability to express ideas and feedback clearly and professionally, verbally and in writing 

▪ Creative thinking and ability to translate ideas into concrete marketing activities and initiatives 

▪ Strong organizational, multi-tasking and attention to detail skills 

▪ Proactive and energetic individual who can work autonomously to achieve results 

▪ Strong leadership and forward planning abilities 

▪ Ability to work in a dynamic, changing, and diverse environment. 

▪ Ability to problem solve and be proactive 

▪ Ability to navigate ambiguity and change with an entrepreneurial and ‘experimentation’ mindset 

▪ Ability to work in a high-performance team and be comfortable with a high degree of personal 

accountability and autonomy in a work environment 
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Key Deliverables 

▪ Prepare, review and present the MAFH annual strategy (up to a 3-year plan) 

▪ Ensure delivery of marketing activities as per marketing plan (including monthly posting on social 

media, newsletter, events and projects related to ecosystem development)  

▪ Track marketing activity and digital marketing data and review and adjust activities accordingly 

▪ Present a monthly marketing review providing a holistic review of the month’s activities (what was 

done in the last month) and the plan for the month ahead  

▪ Ensure marketing budget is kept updated and no overspend occurs 

▪ Manage the planning of MAFH events (in line with MAFH strategy and brand guidelines) and ensure 

effective delivery of MAFH events 

▪ Prepare a quarterly ROI report based on web and online analytics  

▪ Plan and prepare quarterly marketing review and planning team workshops 

▪ Maintain collaborative relationships with agencies and communications partners 

▪ Effectively communicate with team and management regarding marketing requirements and 

feedback 

 

Education:  

 

▪ Marketing degree or equivalent from a recognised educational institution  

 

Work Experience:  

 

▪ 5 years post-degree qualification experience in a related field  

▪ Experience in the FinTech field an advantage 

 

Employment Details 

 

▪ Start Date: 1 January 2020 (negotiable) 

▪ Office hours: Full-time  

▪ Type: Permanent with 3 month probation period 

 

How to Apply: 

 

▪ Interested candidates must submit their CV and motivation letter by 8 November 2019 to 

talent@mauritiusfintech.org 

▪ Applications received after the closing date will not be accepted 

▪ Only the best qualified candidates will be called for interview 
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The Mauritius Africa FinTech Hub reserves the right not to make any appointment following this 
advertisement. 

 
 

Fanfaron Quays, 13 Marine Road, Albion Docks, Port-Louis 


